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My favorite Book
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Inaugural ISMS Doctoral Dissertation Award Competition: Winners Announced
October 19, 2010

The winners of the 2010 Inaugural ISMS Doctoraldersation Award Competition have been selected.
The winners are:

Mazakazu Ishihara, University of Toronto.
“Dynamic Demand for New and Used Durable Goods auithPhysica
Depreciation: The Case of Japanese Video Games.”

Advisor: Andrew Ching.

Baojun Jiang, Carnegie Mellon University.
“Strategic Analysis of User Generated ContentsRiatform.”

Advisor: Kannan Srinivasan.

Pranav Jindal, University of Chicago.
“Role of Extended Warranties in Price Discriminatio

Advisor: Pradeep Chintagunta.

The inaugural ISMS doctoral dissertation award cetitipn received 15 proposals. The proposals were
evaluated by a three-member committee comprisitigada Rao, Karsten Hansen, and Venky Shankar
under the administration of V. Kumar, Chair of ISM&ctoral dissertation award and Scott Neslin,
President of ISMS. The winners were unanimoudigcsed, and each award carries with it a $5000epriz

Each dissertation proposal was first reviewed bgdlscholars who are experts on the topic of that
dissertation. The committee members read the patposdependently and also considered the ratings
and comments of the expert reviewers. The comenjtteged the proposals on three major dimensions:
(1) significance and scope of the research prob{jrjchness of modeling, and (3) potential for
substantive contribution to marketing science theord practice. The committee carefully considered
dissertations involving different types of modeliagproaches, including analytical, empirical, and
experimental modeling. Judgment criteria for atiedy modeling included novelty and appropriateness
of approach while those for empirical modeling ud#d whether it was the state-of-art or advandeg t
state-of-art in approach.
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“The doctoral dissertation award is a new program$MS, perfectly consistent with our objective of
enabling the generation of new research that frsttiee field of marketing science. We are veryuprof
the quality of all the proposals we received. \Weiadebted to the service of V. Kumar in admimisirg
the competition, to Vithala Rao, Karsten Hanseu, \@enky Shankar for serving as judges, and to the
several experts who served as reviewers,” said 8Siadlin, ISMS President.

Report on the Marketing Science Conference, June I9, 2010, Cologne, Germany

By Werner Reinartz, Conference Chair

The Marketing Area at University of Cologne hostieel 32nd INFORMS Marketing Science Conference fiome
17 to June 19, 2010 at the MARITIM Hotel & ConventiCenter in Cologne, Germany.

In spite of the difficult planning (potential impaaf swine flu, economic crisis, faculty travel trégtions, Island
volcano eruption uncertainties), a new recordrsgt®00 participants from around the globe joineddbnference.
Thus, the meeting was the largest Marketing Sci€lmderence ever! This is great achievement andkspier the
need of having a large discipline-wide platform éachange.

The conference comprised 15 parallel tracks, 188iges (thereof 41 special sessions), and 632misggms. One
key innovation in this year was the poster sessibhe poster session presentations provided extdédedback
and more opportunities for discussions with collesgyas there were no concurrent tracks. They aldivors to
present projects that are at early stages of denedat and benefit from the interactive critique anggestions
from colleagues working in similar areas. In thistfround we had 17 poster presenters

A true highlight of the conference was the organcent, dedicated exclusively for the conferenceigipants in
the cathedral of Cologne. Conductor Prof. Winfriggthig presented a superb program in the awe-imgpand
inimitable atmosphere of the more than 700 yeatgothic cathedral. A tour passing the golden ghoifithe three
wise men concluded this unforgettable evening.

As in any marketing science conference, the galaetiis where the awards are announced. On thengvehJune
18" the participants joined on the “MS Rheinenerg&300 foot catamaran to eat, drink, and celebsdter
cruising the Rhine river during the reception, fibllowing dinner offered plenty of opportunitiesrfieconnecting
to old friends. Many participants stayed until mght to socialize and enjoy the relaxed setting.

The conference was preceded on June 16, 2010ehgmS Doctoral Consortium. 80 participating doator
students and 40 invited faculty members joinedybes’s consortium, discussing new topics, idead,raethods.
The evening was spent at Peter’s Brauhaus oneohémy tradutional local Colognian Brauhauses. Aehanting
evening with lots of discussion, camaraderie, aadlifood and beer concluded the consortium.

Telling from participants reactions, we believetitigee conference was a great success. Of coursesutcess rests
on many shoulders and | am glad, that we have tstaouling group of people taking part in the orgatdn and
running of the event. These include first and fayetithe co-chairs, Franziska Vélckner and Karene@kdnd the
conference managers Katia Allexi and Patrizia Gdltareover, the “Team in Red” — students from theversity

of Cologne clad in bright red shirts — were reamf¢lp in an instant. Finally, the INFORMS meetitesm
(Paulette Bronis and Cheryl Clark) supported uslumably.

We present a small selection of photos that cotiveynood and spirit of the conference. If you wargee all
photos please go to our websitgt://www.marketingscience2010.uni-koeln).dehanks again for coming to
Cologne!

17



INFORMS Society for Marketing Science Newsletter

Poster
sessions

Speeches
and Awards

18



Fall 2010 Volume 41, No. 1

Wining, Dining, and

Friendship
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Organ Recital, cookies,
and

happy faces
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Meet the Editors of JM, IJRM, JCR, JMR and MS: Youn g Marketing Faculty Publishing

Workshop
Coordinated by Michael Haenlein, ESCP Europe, haenlein@escpeurope.eu
Venue: Paris Time: 17-20 January 2011 Deadline 31 October, 2010

The objective of this workshop is to support young marketing faculty members from all over Europe in
their effort to publish their research in the most prestigious outlets within the marketing discipline. Over a
period of four days, the editors of five leading marketing journals (Ajay Kohli, Marnik Dekimpe, John
Deighton, Hubert Gatignon, Miguel Villas-Boas) will work together with the participants in an interactive
way to provide hands-on advice on the research publication process. Topics of discussion include how to
craft manuscripts and respond to reviewers; how to manage a team of co-authors; how to position a
manuscript and clearly define its contribution to theory; how to choose the appropriate level of detail for
reporting statistical results; and how to make the transition from a creative idea to a publication. The
seminar will be limited to 20 participants to ensure a high degree of interactivity between the participants
and presenters (editors) and among participants and will take place in Paris from January 17-20 2011.

The workshop is targeted towards young, full-time, tenure-track marketing faculty members (Assistant
Professor level) who have either recently been hired by an academic institution or are working in such an
institution for less than three years. The event is targeted towards faculty members who have obtained
their PhD and are working in a business school or university in Europe. Participants are expected to
participate during the full duration of the workshop, which implies arriving in Paris in the evening of
Sunday January 16th and departing in the evening of Thursday, January 20th.

Applications should be sent by e-Mail to the program coordinator (Michael Haenlein, ESCP Europe,
haenlein@escpeurope.eu) by October 31st at the latest. Applications should include a short (one-page)
CV, a brief statement (300 words) on the reasons for wanting to attend the seminar and a copy of a
recent research paper (either published or work-in-progress) authored or co-authored by the applicant.
Selection will be based on academic achievement and participants will be notified by November 15th.
Additional details can be found at the following link:

http://www.escpeurope.eu/nc/news/news-single/back/232/article/meet-the-editors-of-im-ijrm-jcr-and-jmr-
academic-training-programme-coordinated-by-michael-haen/

Day 1: Monday, January 17 2011

“Crafting manuscripts and responding to reviewers

*4$ 6 s ( (03 K
Day 2: Tuesday, January 18 2011

“Picking your research topic and team”

6 + ' "#$ (! "H#OSI# J - |
K
Day 3: Wednesday, January 19 2011
“How to position a manuscript to contribute to cons umer behavior theory”
* 4+ % # & ! J ( - IK
Day 4: Thursday, January 20 2011
“Reporting statistical analyses in manuscripts and research presentations”
% 6 ) *+ x| J - IK
“The creative process in research: From idea to pub lication”
< & % ! & " # $ ( & $
+ J I K
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News and Notes
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A copy of INFORMS membership directory is posted at

http://www.informs.org/Connect-with-People/Membeirdztory

http://www.informs.org/Community/ISMS

I #$ 9%

http://www.informs.org/Community/ISMS/Practice-Rei¥/ideos

Officers of INFORMS Society for Marketing Science

President: Scott Neslin scott.a.neslin@uertmouth.edu
Secretary: Brian Ratchford btr051000 @ utaédu
Treasurer: Gerard Tellis tellis@usc.edu
Newsletter Editor: B.P.S. Murthi murthi@utdaledu

V.P. of Meetings: Fred Feinberg feinf@uméctu

V.P. of Electronic Communication Peter Popkowskszazyc ppopkows@ualberta.ca
V.P. of Practice V.K. Kumar vk@gsu.edu

V.P. of Education Sridhar Moorthy moorthy@mnan.utoronto.ca
V.P. of Membership Min Ding minding@psu.edu

V.P. of External Relations Gary Lilien gli@psu.edu
President-Elect: Kannan Srinivasan kannansig@@ancmu.edu
Past President: Rick Staelin rstaelin@ dedie.

Advisory Council Donald Lehmann drli2@columleidu
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