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The Editor’s Note 
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We extend our hearty congratulations to all the win ners !   �  
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 Submission of special session proposals is possible between: 
Monday, November 2, 2009, and Monday, January 11, 2010 

 Presenting authors will be notified by Monday, January 25, 2010 

 Registration of presenting authors (of an accepted special session proposal) is required no later than 
Friday, March 15, 2010. This policy helps to limit the number of cancelled papers and no-shows. 
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 Don Lehmann, Columbia University 
 Scott Neslin, Dartmouth College 
 Rick Staelin, Duke University 
 Baohong Sun, Carnegie Mellon University 
 Chuck Weinberg, University of British Columbia 
 Russ Winer, New York University 
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 Submission of conference posters is possible between: 
Monday, November 2, 2009, and Monday, February 5, 2010  

 Presenting authors will be notified by Monday, March 1, 2010 

 Registration of presenting authors (of an accepted conference posters) is required no later than Friday, 
March 15, 2010. This policy helps to limit the number of cancelled papers and no-shows. 
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2009, November 1 Conference Registration Opens 

2009, November 2 Conference Abstract, Special Session, and Conference Poster Submission Open 

2010, January 11 Special Session Submission Closes 

2010, January 25 Accepted Special Session Authors Notified 

2010, February 5 Conference Abstract and Conference Poster Submission Closes 

2010, March 1 Accepted Abstract and Conference PostersAuthors Notified 

2010, March 15 Presenter Registration Deadline 

2010, March 31 Guaranteed Hotel Conference Rate Deadline 

2010, May 7 Presentation Schedule Online 
2010, June 17 - 
 June 19 

Conference 
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Call for Nominations 
ISMS Marketing Science Fellows 2010 
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���������	������5��	���������8�
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>�����	����� @�������
�����������������������8��������-&�23-3��
�
The ISMS Fellow Award recognizes cumulative long term contribution to the mission of ISMS. The 
mission of ISMS is “…to foster the development, dissemination, and implementation of knowledge, basic 
and applied research, and science and technologies that improve the understanding and practice of 
marketing.” While the ISMS Fellow award recognizes past accomplishments and is an honor, it is also 
meant to encourage responsibility.  ISMS Fellows are expected to provide leadership and support for the 
ISMS community.    
 
A nominee for the Fellow Award must have been a full member or retired member of INFORMS/ISMS 
for at least 10 consecutive years immediately prior to the nomination or must have been a member of 
INFORMS/ISMS for at least 15 years cumulative. (The selection committee will verify this once a person 
has been nominated.) The selection committee will look at four categories when deciding on the awardees. 
 

A. Research  –  Includes impact through quantity and quality of published work in INFORMS 
journals, and recognition through ISMS/INFORMS awards (e.g., Bass, Little and other 
INFORMS awards). 
 

B. Education  –  Includes activities that had significant impact on the growth and development 
of education such as published books and monographs, and chairing doctoral dissertations. 
 

C. Service  –  Includes significant work over an extended period of time on behalf of ISMS. 
Examples include senior editorial responsibilities in INFORMS journals (such as Editor-in-
Chief of Marketing Science, marketing departmental editor of Management Science, area 
editor of Marketing Science) organizing the Marketing Science Conference and other ISMS 
and INFORMS conferences, and holding office in ISMS and INFORMS. 
 

D. Practice – Includes substantial application of OR/MS to significant practical problems 
within an organization of any type (e.g. academic, for-profit, nonprofit, governmental, 
military, health care), over an extended period of time, that have had a major impact 
internal and/or external to the organization. The ISMS Practice Prize and the Edelman 
Award will be duly recognized. 

�
Contributions in all four categories will be evaluated in a compensatory way. Truly outstanding 
contributions in one category will also suffice. With rare exception, the nominee’s contributions should 
extend over a period of years and not be limited to a single result. Except for very rare cases, because the 
award recipient is named an ISMS Fellow, some service to ISMS is a prerequisite for all nominees. 
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Nomination letters should be accompanied by the nominee’s current vita as well as significant detail 
supporting the nomination. For example, for research this additional information might include citations or 
other indications of impact such as follow-on work, use in doctoral seminars, impact on the practice of 
marketing, etc. For education, it would be helpful to list doctoral students as well as any publications that 
have a strong educational content. For practice it would be useful to get someone within the organization 
to comment on the impact of the application. Service contributions should be self-evident, but it would 
still be useful to list them. Please limit the nomination letter to three pages or less.  This page constraint 
does not include the current vita nor the supporting information. 
 
 The 2010 ISMS Marketing Science Fellows will be announced at the Marketing Science XXXII 
Conference in Cologne Germany in June 2010. 
 
 
 
ISMS Fellows: Inaugural Fellows 2008 
 Frank M. Bass John Hauser Gary Lilien *  
 John D.C. Little David B. Montgomery * Donald Morrison 
 Steven Shugan * Richard Staelin * Charles Weinberg *  
 Russell Winer * 
 
 Fellows Class of 2009 
 Donald Lehmann * Seenu Srinivasan * Glen L. Urban *  
 
*  denotes 2010 ISMS Marketing Science Fellows Selection Committee 
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John D. C. Little Festschrift held on June 7, 2009 
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Minutes of Advisory Board Meeting of ISMS 
 
June 5, 2009 
 
Submitted by Brian Ratchford, Secretary 
 
Rick Staelin (President) welcomed the members and thanked them for their contribution to ISMS. In his opening 
remarks, Rick also noted that Eric Bradlow does not require ISMS funding for Marketing Science for 2009 and 
2010. However, he expressed the possibility of funding a special issue of Management Science that would address 
the interface between marketing and other disciplines. Rick thanked Gene Anderson and Fred Feinberg for their 
efforts at organizing the conference.  
 

Conference Updates 
 

1.  2009 Conference (Gene Anderson) – As of noon June 5, there are 801 registered for the conference. A total of 
584 presentations were accepted. The surplus for the conference should be in line with the original proposal. A 
summary of session attendance was presented. While seven sessions did not have an attendance of 20 or more 
over the first five time slots, most sessions had 20-40 attendees. Doug Bowman noted that there is confusion 
among attendees about whether they are ISMS members, and that about 100 non members have paid the lower 
registration fee that is required of members. Rick will contact them and inform them that they are not members.      

 
2.  2010 Conference (Werner Reinartz) – Hotels and venue are reserved, and managing the schedule is a current 

issue. Werner asked if there would be any plenary sessions and practice prize sessions. The answer was no. 
Werner noted that he was trying to schedule fewer tracks, possibly 15. While he expressed a preference for not 
doing poster sessions, an extensive discussion of the desirability of having these sessions ensued. Werner noted 
that there is space for poster sessions, but that a challenge is to convince people to do posters. A number of 
suggestions were offered, including a suggestion to survey member sentiments on posters, and a suggestion that 
posters be tried on an experimental basis. It was finally decided that Werner, Rick and Preyas Desai would 
discuss posters offline. Werner noted that the conference is faced with a substantial risk due to exchange rate 
fluctuations. A suggestion to buy insurance against this risk was made.  

 
     The committee agreed unanimously to set the registration fee for the Cologne conference at $595.    
 

Ph. D. Dissertation Proposal 
 
1. Ph. D. Dissertation Proposal (Gerry Tellis and Rick Staelin) – The original proposal was to give one to five 

awards of $5000 to the best dissertation proposals submitted in a competition. The proposed schedule is: 
announcement by chair of three person committee selected by VP of Education no later than January 15, 
proposals due by May 31, proposals reviewed in double-blind process, winners announced by August 31. There 
was a lengthy discussion of ISMS membership requirements for applicants. It was decided that the candidate 
and/or advisor must have been an ISMS member for at least two years at the time of submission of the proposal. 
Timing of submissions was also discussed. It was decided that the research based on the proposal would be 
presented at the conference in the year following the grant and that registration fees would be waived. Finally it 
was decided to set the grant level at up to $5000. With these modifications to the original proposal, the 
board approved the grant competition. Gerry Tellis will write a suitably reworded document.   
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Updates 
 

1. Updates from the Treasurer (Gerry Tellis): The current financial status of ISMS is very sound, and the ending 
balance has increased over the past year, mainly due to a greater profit from the Vancouver Conference than 
originally budgeted. There was a concern expressed that the large ISMS surplus is viewed suspiciously by other 
INFORMS societies, and the possibility of investing the surplus was raised as a way to address this issue. 
However it was noted that much of the surplus is required as a buffer against negative developments, such as a 
conference that loses money, or some other contingency.     

 
2.  Voting procedures for Bass Award (Scott Neslin): Some revisions to the wording of the protocol for the Bass 

Award were proposed. These were approved unanimously (the approved version is attached).   
 
3.  Future Conferences (Preyas Desai, Scott Neslin, Rick Staelin): The 2011 conference will be hosted by Rice 

University. While Bocconi Milan is interested in  hosting the conference in 2013, to date no school has 
expressed a clear interest in hosting the 2012 conference. It was noted that schools have become less willing to 
host the conference as its size has grown, and there was a discussion of changing the model from one in which 
the conference is hosted by a school to one which is organized by a committee and employing a hotel format. It 
was decided to solicit proposals for the 2012 conference from members.       

      
4.  Practice prize competition (V. Kumar): VK discussed the upcoming practice prize competition and conference. 

He requested permission to use the ISMS logo on the conference web site. The board voted unanimously to 
grant this permission.    

 
5.  Data Sources (Baohong Sun): Baohong discussed progress at securing several datasets for use of ISMS 

members. There is a possibility that a contest will be employed to demonstrate the value of an initial dataset that 
might be obtained from a supplier in Connecticut. Success in this endeavor might open the door to other datasets 
that might be obtained through this company. It was agreed that there should be no restrictions on publication of 
results obtained from any of the datasets that might be obtained, and that the datasets would be available only to 
ISMS members.    

 
7.  Doctoral Consortium (Rick Staelin): Rick noted that reactions from students at past consortiums tended to be 

mixed, and indicated that a survey would be conducted to learn more about the reactions of students attending 
the consortiums.  

 
8.  AMA/JMR relations (Tulin Erdem and Gary Lilien). As a way to reduce the large backlog at JMR, Tulin brought 

up the possibility that ISMS might fund one special issue of JMR that would publish backlogged articles of 
ISMS members at a cost of approximately $17000. This led to mixed reactions, including expressions of 
frustration with AMA, and a sentiment that our priority is to serve INFORMS. This funding proposal is 
preliminary and no action was taken.  

 
9.  Newsletter (BPS Murthi). Murthi questioned whether the newsletter should be exclusively electronic, 

eliminating the practice of mailing hard copies to members. The general sentiment was that there is a value to 
having the printed version, and that it should be retained for now. It was noted that a study of newsletter 
readership would be useful.  

 
10. Long Term Impact Award. There was a discussion of limiting the need to process a large amount of information 

to vote for this award, and that more information about articles, such as citation counts, would be helpful. While 
there also was a discussion of filtering the list of eligible articles by limiting the list to those that attain at least a 
certain number of citations, the sentiment of those present seemed to be against this.    

 
11. Timing of board meeting (Gary Lilien). The need for a longer (half day) meeting was noted, and it was decided 

that the next meeting would take place on the afternoon of the consortium.  
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INFORMS News and Notes
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* with apologies to those I may have missed out. These schools sent me information about their new hires. 
 
 
 

 

Who is this Marketing Scientist?  
 
The first correct answer to reach my email: 
murthi@utdallas.edu will get a $10 dollar prize. Close 
friends and family of researcher will not be considered. 
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An e-mail directory of the Society for Marketing Science membership is available on the Web at 

http://www2.informs.org/cgi-bin/subdivdir/subdivdir ?subdiv=IG15 
�
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A copy of INFORMS membership directory is posted at http://www.informs.org/ 

  
�

���������	
��
���	�������
�����
���
���
�����
� �

�
http://www.informs.org/site/ISMS_DVD/ 

  
�
 

 
 
 

Officers of INFORMS Society for Marketing Science  
 
President:      Rick Staelin    Richard.staelin@duke.edu 
     
Secretary:      Brain Ratchford    btr051000@utdallas.edu 
 
Treasurer:      Gerry Tellis    tellis@usc.edu 
 
Newsletter Editor:    B.P.S. Murthi    murthi@utdallas.edu 
 
V.P. of Meetings:    Fred Feinberg    feinf@umich.edu 
 
V.P. of Electronic Communication Peter Popkowski Leszczyc  ppopkows@ualberta.ca 
 
V.P. of Practice     V.K. Kumar    Vk@gsu.edu  
 
V.P. of Education    Sridhar Moorthy   Moorthy@rotman.utoronto.ca 
 
V.P. of Membership    Doug Bowman     Doug_Bowman@bus.emory.edu 
 
V.P. of External Relations   Gary Lilien    GLilien@psu.edu 
 
President-Elect:     Scott Neslin    scott.a.neslin@dartmouth.edu   
 
Past President:     Tulin Erdem    erdem@haas.berkeley.edu 


