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That's up more than $10 per ~clcet
and represents a stunning ;10:~e=t

increase over 1998's aV=ige 9£ $33.59.

I
Fewer Fans

I
I

THJ; R.l!CORD R.EVllNU:F. LfVEU

tend to obs=e the fad that

fewer funs actlliilly boughtti~ this

past year. The top SO tours c~mbined

added up to 26.3 million ticl;'ets sold.
That compi\re.~ to 27.4 milli 'n jn 1998

and, more importantly, the .5 million

tickets sold in 1994's record rear.
Going 1Il1 the myback/to 1988,

this year's numbers are sma¥er thar.

those of any yea.: except for~993, .n

only 25.6 million tickets we1ic sol<:\.

For an industry historically Ibased on

a high volum.e of repeat ~1}U~esB'

this is definitely not a good rgn.
I

The Top lOO Tours "

"Fffi SUM o~ THE 1'ol' 1io 'toUjtS

• is $1.:?-6 billion as roro~ared til

!

"HOSE 01' XOU WITH ADJUSTABLE

• rate n1ortgElg~ should be glad

Alan Greenspan dOe$n't use .;:onccrt

ticket prices as part of the Fed's

ealcu1a:tions in detmnining i.nl1arton­

ary pressure on interest rates.

When we started our year-end

mearcl1., we expectecl to sec a jump in

average ticlcct prices. But the an'lOUJlt

of that increase was surprising.

POLLSTAR clculates the average

ticket price paid by consumers to see

one of the top 50 tours to be $43.63.

citde - one ofthose bacl{ rows in the

upperdcck.
The Eagles were ct1,lI;ified by the

p~ss in 1994 for charging a tot' ticlret

pri.;:e of $100. My, howthillgs have

changed. This past year, the Stones'

average ticket price~ $109.6::1 and

"tbeir top-end price was often $300.

Sewral. pop acts charged $lSO for their

top ticl<:ets and the $70 or $80 arena

ticket was certainly nota rarity.

Ticket Prite InOmod....-..

aVllilable, it is difficult to project

reasonablyacGl1t;\te figures. For that

reason, we have elt:.cluded concert

grosses from outside North America

jn our analysis. Induding the few

dates reported would only distort the

true figures.
In our an;l1~is of irtdustry trends

one year ago, we predicted 1999 would

be the yeaf a ne:vf record VIas finally set.

Led by the Rolling Stones arenil- tour,

the steady emerpce of new teen pop

acts und the Itiuch-anticipil-tcd reunion

of Brute Springsteen & The EStreet

Band. the solid crop

ofattractionspr~eaed

to tOUI this past ~ar

proVided plenty of fuel for

opt:imi.sm. The primary
reason for projecting
a re.;:oro, however, w~s

the inescapa.ble trrnd

of rapidly increasing
ticket pri.;:e~

Those high-priced gold

circle s~ats were once 00n­

fined to the first few rows
at Frank Sinatra con.;:erts.

Today, virtu.a.lly every
rock, pop or country act

appealing to an ad1,1lt

demographic is charging
premiwn pri<:es for its

best seats. The ernphi\Si.~

is on premiwn seats and

th~re's plenty of them.
The way some tours

scaled the house, it

seemed Dearly aU the
ticMts were at the higher

end and ifyou vmnted a
chcape~ seat, you'd ha-re

bctter been ready to ~it

on the lawn or in the tin

A Record Year
\

"OTAL GROSS TIC;K~T SA:LE~

• volume for major .;:oncerts in

North Atnerlca rose 15.4 percent and

hit a record level in 1~99, finally eclipg­

ing the preVious industry wateclled

marlc of $1.4 billion set in 1994.

POLLSTAR estimil-!es that more

than $1.5 billion in ti.ek.ets were sold in

1999 compared to $1.3 billion in 1995.

Worldwide, the .;:oncert industry

is prob;l.bly a $:;1 billion business, but

so little international information is
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